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INFLUENCER MARKETING ON ROBLOX 


1. Why you should care about influencers? 

i. Roblox Video Ecosystem 

ii. Watching Roblox 

i. Who are Roblox influencers? 

i. Roblox Influencer Power Curve and the Video Stars program 

ii. The YouTuber Business: audience development and monetization 

i. How can you work with influencers to market your games? 

i. Fit, interest, reach and frequency 

ii. Organic vs. paid incentives/compensation 
(i.e. what do you have that influencers want?) 

iii. Proposal models, requirements, pros and cons 
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INFLUENCER POWER CURVE 
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YOUTUBER REVENUE RATE 


YOUTUBER BUSINESS 


VIDEO CONTENT CREATION 


FAN ENGAGEMENT 
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YOUTUBE ADS MONETIZATION 


OTHER MONETIZATION 
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sponsored videos 
subscriptions / memberships 
tips / donations 
physical merch 
live events 
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VIDEO STARS PROGRAM 


MINIMUM CRITERIA 

Community Rules 
EN, ES, PT, FRand DE 
10M cumulative Roblox views 
25K views/Roblox video 
100K subscribers/followers 


CURRENT STATUS 

■ 197 channels 

139 EN, 25 ES, 25 PT, 5 FR, 3 DE 

■ Avg. 199M cumulative views/channel 

■ Avg. 334K views/Roblox video 

■ 1,2M subscribers/channel 


SHARE OF ROBLOX VIEWS BY LANGUAGE 
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MORE INFORMATION 

Roblox Video Stars Group: 
https://www.roblox.com/groups/4199740 
Roblox Video Star Program Help: 

https://en.help.roblox.com/hc/en-us/articles/360026092Q11-Roblox-Video-Stars-Program 
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WORKING WITH YOUTUBERS 


FIT & INTEREST REACH & FREQUENCY 
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Video Star Pizza Launcher 
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his item is not currently for sale. 
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YOUTUBER INCENTIVES 
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Direct advertising / sponsored videos 
Commission / affiliate 
Short-term partnership / activation 
Long-term partnership / program 















CASE STUDY 



Wo have partnered up with wAlexComedy to 
bring you tons of fresh items to the Avatar 
Editor! 14 of them, infact. With the purchase 
of any of them, you will be awarded an in¬ 
game version of her corgi, Laika! 


Entor the codo BACKPACKSNHAlRS for 
250 Coins! 


G6T, LAIKA FORA 
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WHEN: March 2019 

WHO: RedMantaStudio (RHS) & 
InquisitorMaster 


WHAT: 

■ Influencer pop-up shop in-game 
with revenue sharing (monetization) 

■ Free item with purchase 
(fan engagement) 








Thank you for your time. 


Questions? 







